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“Seconds” Director John Frankenheimer Feels Real 
Locations Make Bizarre Stories Ring With Truth 


Considering that his productions of “The Manchurian Can- 
didate,” ‘““Seven Days In May” and now “Seconds” all fall some- 
where under the omnibus heading of science fiction, it seems 
odd to say that director John Frankenheimer is almost a zealot 


when it comes to authenticity. 


Yet, if there is one trade secret which insures the effective- 
ness of his work it is his attention to the detail which permits 


nothing to ring false. 

“In all three pictures,’ Frank- 
enheimer told an interviewer, “you 
know the situations never hap- 
pened. But you can’t help feeling 
that they could have. If the stories 
are imaginative, I insist that the 
places be real and that the actors 
playing the parts look like they 
really are the people they’re por- 
traying. 

“T suppose it would be a lot 
simpler to build realistic settings 
in the studio,” he continued. “But 
no matter how realistically they’re 
made, they’ll never look like the 
real thing. Besides, it’s a lot cheap- 
er to film at a location than to try 
to recreate it in the studio.” 


“What he’s really trying to tell 
you,” interrupted Edward Lewis, 
the producer of “Seconds,” the 
Paramount Picture which opens 
guste Ales at the ...... Theatre; “is 
that it’s a lot cheaper to take our 
company to Scarsdale to film the 
scenes there than to build the whole 
community on a back lot. And John 
is the sort of director who’d insist 
we build the whole town, complete 
with foundations and a sewer sys- 
tem, ald not try to get away with 
a lot of false fronts. 


“But that’s one reason I want 
to work with him. If I was involved 
in turning out what used to pass 
for a ‘B’ picture and I wanted to 
cut corners, I’d hire a hack. But 
you can’t cheat if you’re trying to 
turn out Class ‘A’ quality pic- 
tures.” 

For “Seven Days In May,” Frank- 
enheimer staged a full scale ban 
the bomb demonstration in front 
of the White House. When he did 
“The Train,” nothing short of blow- 
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ing up a train, a few locomotives 
and an actual French railroad yard 
would satisfy him. 

For “Seconds,” an eerie yarn 
about a bored executive who falls 
into the clutches of an evil and 
powerful organization which physi- 
cally and psychologically is able to 
convert him into a new and com- 
pletely different human being, 
Frankenheimer was as meticulous- 
ly insistent on real locations any- 
time there was a choice between 
the actual and the simulated. 

He filmed in Grand Central Sta- 
tion. He filmed aboard an actual 
commuter train between New York 
City and Scarsdale. He filmed in 
the Scarsdale station. And _ he 
filmed in a real home in Scarsdale. 
Naturally, the Malibu scenes were 
done in Malibu, etc. 

Though there is always a bit of 
behind-the-scenes grumbling when 
a company has to pack up and go 
on location, once the job has been 
done, everyone seems to agree that 
it was well worth the effort. Even 
those who had been in the picture 
were so caught up with its realism 
when they attended a screening of 
the finished product, many of them 
sat on the edges of their seats, 
wondering how it would all turn 
out. 

“Seconds,” a Paramount Picture 
was written for the screen by Lewis 
John Carlino from a novel by 
David Ely. It stars Rock Hudson, 
with Salome Jens, John Randolph, 
Will Geer, Jeff Corey, Richard An- 
derson, Murray Hamilton and a 
supporting company recruited from 
the ranks of television and the 
stage, as well as motion pictures. 


Mat 2A 


A LIVING NIGHTMARE confronts Tony Wilson (Rock Hudson) 
as Karl Swenson, portraying Dr. Morris, performs the last rites 
over the horrified man in “Seconds.” The strange, bizarre story is 
told strictly within the realm of reality as it unfolds the tale of 
mankind’s idealistic dream of a second life and how it becomes a 
horrifying experience in terror. A John Frankenheimer film for 
Paramount Pictures, ‘‘Seconds” opens. ..... UE ers Nene ee 
Theatre. The film stars Rock Hudson, in a startling change of pace, 
Salome Jens, Richard Anderson, John Randolph and Murray 
Hamilton. It was directed by John Frankenheimer, based upon the 
novel by David Ely, from a screenplay by Lewis John Carlino. 


De 


Still #10416/Spec/1 
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SHATTERING SUSPENSE MIXED WITH THE BIZARRE makes Paramount Pictures’ “Seconds,” 
. . . Theatre, one of the most provocative films of the year. Based 
on David Ely’s talked-about novel of the same name, the chilling and powerful suspense drama 
deals with a man embarking on a second life and the bizarre situations in which he finds himself. In 
a complete switch from his usual light comedy, Rock Hudson gives a hair-raising portrayal. Assist- 
ing him is Salome Jens, the beautiful and talented actress of the Lincoln Repertory Theatre. Richard 
Anderson, John Randolph and Murray Hamilton are also featured in “Seconds,” directed by John 
Frankenheimer from a screenplay by Lewis John Carlino and produced by Edward Lewis. 
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Rock Hudson’s Dramatic Change of Pace 
In “Seconds” Will Startle Hudson Fans 


As far as “Seconds” is concerned, its star, Rock Hudson, is almost the living counterpart of the 
character he plays. The character, Tony Wilson, represents a completely new physical, mental 
and psychological identity for the bored and aging Arthur Hamilton. A man with a second 


identity. 


The Rock Hudson in “Seconds,” a Paramount Picture opening 
Theatre, bears little resemblance to the glamorous Rock Hudson, ever in successful pursuit of 


the insipid ingenue. 

This Rock Hudson is a serious 
actor who, realizing he was facing 
the most rigorous challenge of his 
entire career, was strong enough 
to emerge victorious. 

This is the sort of Rock Hudson 
from whom Doris Day would run 
screaming in terror. This isn’t a 
tamable, handsome leading man. 
This is a real actor. A real ACTOR! 
An actor with a second career. 

Hudson has played dramatic 
roles in the past and he has done 
them well. But never in his lengthy 
career, a career which has seen 
him nestled securely among the 
ten top box office favorites for 
years, has he ever had a role as 
challenging as this. 

The word challenge means many 
things to performers. To some 
vainglorious leading men, a change 
in hairdo is a supreme challenge. 

But, in “Seconds,” Hudson puts 
it all on the line. 

The story itself, based on David 
Ely’s hair-raising novel, has been 
given a screen treatment by writer 
Lewis John Carlino which elabo- 
rates on the elements of suspense. 

Hudson’s role is the sort which 
would make stringent demands on 
even an actor who has played noth- 
ing but demanding dramatic roles. 
That an actor of Hudson’s back- 
ground would even attempt it, 
earns him a citation for courage. 

That he is able to pull it off, 


that he is able to become totally 
involved in the action and the 
character, that he makes you for- 
get the type of roles which cata- 
pulted him to the top of his 
profession, is the sort of genuine 
achievement certain to win him a 
vast new following. 

“T found I was getting bored 
with sophisticated comedy roles,” 
Rock remarked. “They were too 
easy. I jumped at the chance to 
work with John Frankenheimer. 
He’s a thoroughly creative director 
and we got along beautifully. And 
he got emotional responses out of 
me in ‘Seconds’ that I’ve never 
been able to project before in pic- 
tures. 

“T like the idea of doing serious 
pictures for a change. I like the 
idea of a good suspense melo- 
drama. 

“Maybe,” he conjectured, “I'll 
be screaming for comedy again 
five melodramas from now. But 
that’s all right with me too. At 
least I won’t have been doing the 
same old thing.” 

“Seconds” is a John Franken- 
heimer film for Paramount Pic- 
tures. It was produced by Edward 
Lewis with Rock Hudson starring. 
The cast also includes Salome Jens, 
Richard Anderson, Will Geer, Wes- 
ley Addy, John Randolph, Jeff 
Corey and a distinguished company 
of players. 
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NEW ROCK HUDSON under- 
takes the most unique role in 
his entire career in ‘‘Seconds,”’ 
as a man embarking on a sec- 
ond life with its terrifying con- 
sequences. A John Franken- 
heimer film for Paramount Pic- 
tures, “Seconds” opens. .... 
at thei sees acon Theatre. 
Directed by John Franken- 
heimer with a screenplay by 
Lewis John Carlino. 


Richard Anderson 
Lavish With Praise 
For John Frankenheimer 


Richard Anderson, who plays the 
cold, calculating, ingenious plastic 
surgeon in the Paramount Picture 
thriller “Seconds,” opening ...... 
atithe.:. sens Theatre, feels he’s 
working for a winner whenever he 
has a chance to work for director 
John Frankenheimer, whose firm 
hand guided “Seconds” through 
production. 

“John Frankenheimer isn’t easy 
to. work for,’ Dick remarked re- 
cently, “but he’s gifted, loyal and 
daring. And I like the results he 
gets. He demands a lot from his 
actors, but once he’s confident of 
your aility as an actor, he lets 
you move. He’s willing to take 
chances. He casts interestingly and 
he has matchless taste.” 

Anderson, who had worked for 
Frankenheimer in “Seven Days In 
May” and loved it, was even more 
enthusiastic about “Seconds.” 

“You’re going to be surprised at 
some of the acting,” he continued. 
“You’re going to see a Rock Hud- 
son you’ve never been exposed to 
before. John really got Rock to 
open up, to expose his true dimen- 
sion as an actor. And everyone is 
going to be impressed. 

“«Seconds’ was a terribly excit- 
ing picture for me to work on. It 
was good to go out on location and 
shoot the real thing. We even 
filmed real operations. 

“In TV, there just isn’t time for 
that sort of care.” 

Though Anderson may well be 
right about the problems of acting 
on television, he doesn’t let himself 
fall into the trap of indifference 
that afflicts so many actors. 

Last season, he was featured as 
Lt. Drumm on the well done “Perry 
Mason” series. 

“T really prepared for the part,” 
he revealed. “I visited Homicide, 
the Police Academy and I even went 
to court. | went out on a job with 
the police. I visited the crime lab. 
I spent two weeks going through 
the entire police procedure, and 
when I finished that, I went 
through the procedure between the 
police department and the D.A.’s 
office. 

“IT guess as an actor I’m very 
much inclined in the direction John 
Frankenheimer’s work follows. 
Maybe that’s one reason why I like 
and appreciate him so much.” 

“Seconds” was produced by Ed- 
ward Lewis from a novel by David 
Ely for Paramount Pictures. It 
was directed by John Franken- 
heimer, with a cast headed by Rock 
Hudson, Salome Jens, Richard An- 
derson, Will Geer, John Randolph 
and a host of fine actors drawn 
from all performing mediums. 
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NEW APPEARANCE is ob- 
served by Rock Hudson as he 
contemplates what lies before 
him shortly after a plastic sur- 
gery operation has launched 
him on his second life. The 
John Frankenheimer film “See- 
onds,” a Paramount Picture 
OVENS scene: atthe >....008s 6 
Theatre. The film also stars 
beautiful and talented Salome 
Jens. 
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DESPITE THE PROTESTS of 


Salome Jens, Rock Hudson con- 
tinues to drink in the tremen- 
dously exciting cocktail party of 
“Seconds.” The Paramount Pic- 
ture which opens .......... 
atthe. %2.0o-s . . Theatre was 
directed by John Frankenheimer 
from a screenplay by Lewis 
John Carlino, and co-stars John 
Randolph, Richard Anderson, 
Karl Swenson, and Murray 
Hamilton. It was produced by 
Edward Lewis. 


Perfectionist! 


Sometimes director John Frank- 
enheimer’s insistence on realism 
gets to be almost as harrowing as 
the films he works on. 

Take the case of “Seconds,” 
a Paramount Picture opening..... 
atethess s%-. Theatre. 

The script called for a 5:00 A.M. 
love scene between Rock Hudson 
and his leading lady, Salome Jens. 
So, they were awakened promptly 
at 3:00 A.M. and at 5:00 A.M., 
they were romping bleary-eyed 
through their ardent beach roman- 
tic moments. 

Of course, considering the tor- 
rid nature of their physical en- 
counter, it might also have been 
part of director Frankenheimer’s 
plan to avoid the nuisance of 
crowds while Rock and Salome were 
having at it. 

“Seconds” is a John Franken- 
heimer film for Paramount Pic- 
tures, The bizarre suspense chiller 
was directed by John Frankenhei- 
mer and stars Rock Hudson, with 
Salome Jens, Wesley Addy, Jeff 
Corey, Will Geer, John Randolph, 
Murray Hamilton, Frances Reid, 
Richard Anderson and Karl Swen- 
son. 


The Bright Lights 


Rock Hudson, star of Paramount’s 
bizarre chiller “Seconds,” opening 
Siete at the ...... Theatre con- 
fessed he always wanted to see 
his name in lights above a Broad- 
way legitimate theatre. 

“T came close once,” he recalled 
with a smile. The original title of 
that play starring Jayne Mansfield 
was ‘Will Success Spoil Rock Hud- 
son,’ and I was delighted. Then 
some lawyers got into the act and 
said I’d sue if they didn’t change 
the title. So, it became ‘Will Suc- 
cess Spoil Rock Hunter.’ 

“T wouldn’t have sued. I prob- 
ably would have bought enough 
tickets to keep it running an extra 
month, And who knows, it might 
have paved the way for a Broad- 
way career for me.” 

“Seconds” was directed by John 
Frankenheimer. It was produced 
by Edward Lewis for Paramount 
Pictures and stars Rock Hudson 
with Salome Jens and a fine cast 
recruited from Broadway, Holly- 
wood and television. 


Dramatically New Rock Hudson Is All Business 
During Filming of Bizarre and Explosive “Seconds” 


Generally, a new Rock Hudson picture is a ball. Extras love to be in it, members of the crew 
fight for the assignment and name actors willingly accept smaller parts just to be connected 


with the film. 


Not only is it that a Rock Hudson picture is a guaranteed box office success and everyone 
loves to be associated with success. It’s also that working with Rock is just plain fun. It’s al- 


ways relaxed. It’s always laughs. 


That is ... it’s always been 
laughs. Until “Seconds.” 

There was a difference about the 
atmosphere at “Seconds.” There 
was a difference in the way Rock 
Hudson went about his business. 
It became more of a_ business, 
more of a dedication. 

“Seconds,” which is a Paramount 
Picture, Cpenw Ais ee at the 
preasd rages pee Theatre. It is a shock- 
ing and terrifying twentieth cen- 
tury suspense drama. It gives 
Rock Hudson the most seriously 
dramatic role of his entire career. 

Hudson was acutely aware of 
the type of assignment he had ac- 
cepted and of the broadening effect 
it might have on his career. Form- 
erly always all business in front 
of the camera, but a genial fellow 
who loved to exchange banter with 
those about him between scenes, 
Hudson changed. 

Still cordial, he nevertheless 
politely excused himself after each 
scene to retire to his dressing room 
to peruse his script. Or he would 
search out Director John Frank- 
enheimer and engage him in fre- 
quent discussion about the film, 
the situation and the character. 

Totally absent were those non- 
stop bridge games which Hudson 
used to engage in between scenes. 

The serious nature of the picture 
and of the role was more than 
matched by the serious attitude 
with which the star approached 
them. Even the sounds were differ- 
ent. There is a tendency toward 
loudness when one does a comedy. 
People working on a picture love 
to tell jokes and top one another, 

But, when you’re doing a drama 
which everyone believes in, the 
sound level drops. Jokes, if they’re 
told at all, are whispered. Every- 
thing possible is done to avoid 
disturbing the mood of the picture. 

And “Seconds” is a picture which 
definitely has a pervading mood of 
its own. 

“Seconds” was directed by John 
Frankenheimer and _ stars Rock 
Hudson, with Salome Jens, John 
Randolph, Richard Anderson, Mur- 
ray Hamilton, Will Geer, Khigh 
Dhiegh, Karl Swenson, Wesley 
Addy and Jeff Corey. It was pro- 
duced by Edward Lewis for Para- 
mount Pictures. 


Still 10416/93 Mat 2D 
TENSION MOUNTS in the big party sequence of ‘‘Seconds,”’ as 
Rock Hudson becomes drunk and begins to reveal secrets of his 
past, a taboo subject in his second life. His actions set off a fright- 
ening chain of events. ““Seconds,”’ is the provocative suspense drama 
directed by John Frankenheimer which opens... .. . . at the 
Ani seerar Theatre. A John Frankenheimer film for Paramount 
release, the drama stars Rock Hudson, Salome Jens, Richard 
Anderson and John Randolph. It was based on the highly-praised 
novel by David Ely. 


Startling Solutions by Director John Frankenheimer 
In Location Filming of Startling “Seconds” 


Shooting a film without obstacles is a luxury director John 
Frankenheimer, whose latest feature, “Seconds,” will be re- 
leased by Paramount Pictures, opening ............ at the 
ye ee ne ere Theatre, has rarely experienced. And “‘Seconds” 
presented its own unique complications. 

“T’ve done location work in the Enthusiastic shouts went up 
past,” Frankenheimer recalled with from the assembled hordes as they 


a grin, “so I’ve learned that to crowded ever closer and the shouts 
succeed on location, a director has turned to cheers when the director 
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TORTUROUS EXPERIENCE is 
undergone by Rock Hudson in 
one of the suspenseful scenes in 
the Paramount Picture ‘“Sec- 
onds,”’ which opens ...... 
atthe: <2s ees cee ae ehneatre. 
Directed by John Franken- 
heimer and produced by Ed- 
ward Lewis, the film also stars 
Salome Jens, John Randolph 
and Richard Anderson. 


to be pretty sneaky at times.” 

One of the crucial scenes in 
“Seconds” involved a sequence in 
Grand Central Station, the always 
crowded terminal of the New York 
Central and the New Haven Rail- 
roads. 

How does a director shoot the 
scene he wants at the location he 
wants with a cast of well-known 
actors, without facing death by 
trampling from the insatiably cur- 
ious crowd? 

The answer, as far as Franken- 
heimer is concerned, is give them 
something better to look at. 

The director laid his plans well, 
with the meticulous attention to 
detail one might expect from a 
Five-star General. 

He carefully arranged with the 
Grand Central Station officials to 
rope off an area at one end of the 
station. This was accomplished 
with the obvious “secrecy” that no 
one in the crowd could miss. 
Cameras and crew were set up 
around the train gate in question 
and a director called “Action!” 

The cameras began to grind and 
a young man emerged from the 
train gate to be greeted by a lus- 
ciously proportioned young blonde. 
They exchanged a minimum of 
conversation when suddenly, the 
blonde, with no apparent provoca- 
tion, removed her outer garments 
and emerged in a bikini, so tiny, it 
was barely covered by the laws 
governing exposure in New York. 


yelled ‘Cut!’ and someone else 
called “Take two.” 

Other travelers, entering the 
station and seeing the ever-grow- 
ing, ever-more enthusiastic crowd, 
rushed to join their fellows. Retake 
followed retake. 

“It was a hoax,” Frankenheimer 
beamed. “While our fake cast and 
crew were working on the bikini 
scene, we set up concealed cameras 
at the other end of the station and 
with our own crowd of extras, 
James Wong Howe, our Cinema- 
tographer, our real cast and my- 
self shot the scene we really needed 
for the movie. With the sort of dis- 
traction we had going on at the 
other end of Grand Central, we 
were noticed by only a few people. 
And it’s always easy to get a hand- 
ful of people to cooperate, where 
a mob would be impossible. 


“Incidentally, our fake director 
was Lewis John Carlino, who wrote 
the screenplay for “Seconds,” 
Frankenheimer reported, “And he 
told me that had he actually been 
trying to film the set-up scene 
with the blonde, the crowd would 
have made it impossible.” 

“Seconds,” produced by Edward 
Lewis for Paramount Pictures, was 
directed by John Frankenheimer 
and stars Rock Hudson with Sal- 
ome Jens, John Randolph, Will 
Geer, Jeff Corey, Richard Ander- 
son, Murray Hamilton, Karl Swen- 
son, Khigh Dhiegh, Frances Reid 
and Wesley Addy. 
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Unusual 
Consultation 
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UNIQUE VOCATIONAL CONDITIONING PROGRAM is being 
administered by Knigh Dhiegh, who plays an oriental psychiatrist, 
to Rock Hudson, following an operation that will enable Hudson 
to emerge into a second life. The bizarre creates a dramatic, fast- 
paced tension that fills the suspenseful film with a pregnant terror. 
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Openings: sie ss at the... . . . Theatre, it was directed by 
John Frankenheimer and produced by Edward Lewis for Para- 
mount Pictures. Based on the unique novel by David Ely, the 
drama also stars Salome Jens, John Randolph, Murray Hamilton, 


Richard Anderson, and Jeff Corey. 
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Salome Jens: A Big Bundle 
Of Talent and Sex Appeal 


Mention the name Salome Jens to any male New Yorker who 
goes to the theatre and, chances are, you'll see his face break 
into a kind of smilingly happy expression one normally associ- 
ates only with the ecstatic fulfillment of man’s innermost desire. 

It may take you a few moments to bring him around after 
you’ve dropped the Salome Jens name into a conversation, at 
which point, he’ll probably shake his head and remark sadly: 
“You can’t arrest a guy for thinking.” 


Mention the name Salome Jens 
to the average movie-goer, and 
he’s almost certain to say “Who?” 

Of course, if you mention her 
name after he’s seen her in “Sec- 
onds,” a Paramount Picture open- 
Ine eee AUC), cectnveere cise 
Theatre, he’s likely to react just 
as peculiarly as your theatre-goer. 
Probably even more so. 

On the screen, Salome is larger 
and closer and more exposed than 
she’s ever been on the stage. 

Salome brings to the screen one 
of its finest, rarest and most de- 
sirable commodities, the absolute, 
unadulterated, unquestioned, fe- 
male girl, beautifully assembled 
with American know-how and with- 
out built-in obsolesence. 

Fully clothed, Salome is hardly 
inconspicuous. She is five feet, 
nine inches tail in her stocking 
feet, and a reasonable estimate of 
her measurements is 39-24-39. 
Born in Milwaukee, in the state 
of Wisconsin which is noted for its 
fine cheese, Salome is probably 
that state’s finest export. Her 
every movement screams cheese- 
cake. 

As is true of all girls who look 
like this (Oh, come on now. How 
many do you think there are?), 
Salome bristles when men appre- 
ciate her only for her looks. She 
wants to be loved for her talent as 
well. 
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The surprising thing about her 
is that she actually does have tal- 
ent, enough talent so that when 
you’ve stopped whistling and your 
eyes have stopped rotating, you 
become aware that she’s a fine ac- 
tress. 

You don’t have to become aware 
of it. With her kind of dimensions 
who needs another one? But, if 
you’re interested in acting talent, 
hers is right up there with every- 
thing else. 

“T don’t want to be thought of 
as a sex symbol,” Salome insists, 
and then smiles a little as she 
describes the torrid love scenes she 
and Rock Hudson engage in in 
“Seconds.” Love scenes which find 
her encased in clinging, wet dia- 
phanous garments, in a bikini, and 
presumably out of one. 

“Oh, well,” she sighed. “I guess 
it doesn’t hurt to bring a little sex 
appeal from the stage to the screen 
Just be sure to notice that I can 
act too.” 

Sure, Salome, honey. We'll notice 
that if it takes us 100 visits to 
“Seconds.” 

“Seconds,” a John Franken- 
heimer film, was produced by Ed- 
ward Lewis for Paramount Pic- 
tures. It stars Rock Hudson and 
provides welcome exposure for Sal- 
ome Jens. There are lots of good 
actors in the company. 
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Made In Hollywood! 


Rock Hudson, star of Paramount’s 
“Seconds,” opening ...... at the 
Petes Theatre, is perhaps the one 
major film star who might best be 
stamped with the label “Made In 
Hollywood, U.S.A.” 

Arriving in Hollywood as Roy 
Fitzgerald, mail carrier from Win- 
netka, Illinois, with no acting ex- 
perience and no ability as an actor, 
he went from California truck 
driver to star. He credits his agent 
Henry Willson with launching him 
by getting him acting lessons, a 
new name and his first jobs. He 
eredits Universal, to which studio 
he was under exclusive contract 
for many years with providing him 
with experience and building his 
name. Once the name was estab- 
lished, Hudson wanted to be more 
than just another handsome star. 
Through sheer determination, he 
built a fine reputation for himself 
by winning an Academy Award 
nomination for “Giant,” and criti- 
cal acclaim for his comedies, ‘Pil- 
low Talk,” and “Lover Come Back.” 

Director John Frankenheimer, 
however, credits Hudson’s innate 
ability as an actor with the as- 
tonishingly effective dramatic job 
he does in “Seconds,” a totally bi- 
zarre suspense thriller. 

“Seconds,” which was directed 
by Frankenheimer with Hudson as 
the star, was produced by Edward 
Lewis for Paramount Pictures. 
Salome Jens is cast as Hudson’s 
love interest. 


STRANGE HAPPENINGS—When a 
girl is as good looking and earthy 
as Salome Jens, she expects to be 
treated accordingly when she works 
on a picture. 

But it just wasn’t so as far as 
her work in “Seconds,’”’ Paramount 
Picture, opening ..... atathe@ ieveton. 
Theatre, was concerned. 

“My first scenes with Rock Hud- 
son were on a beach,” she said. 
“T was wearing old blue jeans and 
a black blouse. Then I got drenched 
in the ocean and I had to walk 
through a rainstorm with Rock 
Hudson. 

“Do you think maybe they were 
trying to show off my figure?” 

“Seconds” stars Rock Hudson. 
The thriller was directed by John 
Frankenheimer with a cast which 
also includes John Randolph, Rich- 
ard Anderson, Khigh Dhiegh, Karl 
Swenson, Wesley Addy, Jeff Corey 
and Murray Hamilton. It was pro- 
duced by Edward Lewis for Para- 
mount Pictures. 


MatiB 


SALOME JENS, who co-stars 
with Rock Hudson in Para- 
mount Pictures’ “Seconds,” por- 
trays the romantic interest which 
is one of the highlights of the 
film. The John Frankenheimer 
film was produced by Edward 
Lewis and opens .......... 
at the. . « » « « « « Sheatre. 


Still 10416/16 


Still 10416/75 
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MOMENTS OF TENDERNESS occur among the many strange and 


action-filled scenes in the high-voltage suspense drama, “Seconds,” 


opening ........ at the 2). 3-2 


... Theatre. Although the John 


Frankenheimer film for Paramount Pictures is primarily an exer- 
cise in terror and excitement, Rock Hudson and Salome Jens do 
find time to make use of the lush Malibu location. Based on the 
thought-provoking novel by David Ely, ‘‘Seconds’”’ was directed by 
John Frankenheimer from a screenplay by Lewis John Carlino. 


COLUMN ITEMS 


TIME OUT! Though “Seconds,” 
a Paramount Picture opening .... 
ation eae. Theatre, may well 
be one of the most harrowing pic- 
tures ever made, it was not with- 
out its relaxed moments. 

In order to accommodate the 
wedding plans of pro-football star 
Hal Bedsole, who was playing a 
role in the film, producer Edward 
Lewis and Director John Franken- 
heimer arranged for an early call 
on the day of Bedsole’s marriage 
to Cathy Walters, so that he could 
get to the ceremony on schedule. 

And, sure enough, they got him 
to the church on time. 

“Seconds” was produced by Ed- 
ward Lewis for Paramount Pic- 
tures, directed by John Franken- 
heimer and starring Rock Hudson 
and Salome Jens. 


FILM DEBUT—Making her motion 
picture debut in “Seconds,” Para- 
mount’s harrowing suspense thril- 
ler; opening: .....2 pe Fo Clear a 
Theatre is Tina Scala, younger sis- 
ter of actress Gia Scala. 

Tina, a well known model, who 
hopes to follow in her older sis- 
ter’s successful footsteps, was hired 
for the film during “Seconds” lo- 
cation shooting in New York. The 
red-headed Italian beauty has been 
seen on several television shows 
and in numerous magazines. 

“Seconds” stars Rock Hudson 
with Salome Jens. It was directed 
by John Frankenheimer from a 
screenplay by Lewis John Carlino 
from the original novel by David 
Ely. It was produced by Edward 
Lewis for Paramount Picures. 


REALLY REAL! As part of direc- 
tor John Frankenheimer’s continu- 
ous quest for realism in even the 
most fanciful of his pictures, that 
part of the action in “Seconds,” 
Paramount release opening ...... 
aipeabhiergee*. sie Theatre, which is 
supposed to take place in a whole- 
sale meat market, actually does. 
The filming was done at the Mon- 
tebello Meat Packing Company, 
with “Honest Arnie” Magidow, na- 
tionally known as “The used cow 
dealer,” playing himself. 
“Seconds” was produced by Ed- 
ward Lewis for Paramount Picures. 
It was directed by John Franken- 
heimer from Lewis John Carlino’s 
screenplay based on David Ely’s 
novel of the same name. It stars 
Rock Hudson and Salome Jens. 


IN THE BEGINNING ... It’s hard 
to believe now, but as a kid, se- 
cretly nursing the ambition to be- 
come a movie star, Rock Hudson, 
star of Paramount’s “Seconds,” 
ODCMIN Oe a creterare she abmthean. sts eee 
Theatre, was too shy to even try 
out for his school drama society. 

“Besides,” he smiles today, “when 
I was going to the New Trier High 
School in Winnetka, Illinois, the 
drama club productions already 
had a star. His name was Charlton 
Heston.” 

“Seconds,” which stars Hudson 
with Salome Jens, was directed by 
John Frankenheimer. It was pro- 
duced by Edward Lewis for Para- 
mount Pictures. 


WOULD YOU BELIEVE ... After 
many years of being under con- 
tract to a single film company, 
Rock Hudson, star of Paramount’s 
“Seconds” opening ...... at the 
Theatre, recently decided to 
form his own company to find 
properties he might do himself or 
in conjunction with another com- 
pany. 

And what’s the name of Rock’s 
company? 

“Gibralter, naturally,” he grinned. 
“How many people do you know 
who can be called Rock of Gibral- 
ter?” 

“Seconds,” which stars Hudson 
with Salome Jens, was directed by 
John Frankenheimer from a screen- 
play by Lewis John Carlino based 
on the novel by David Ely. It was 
produced by Edward Lewis for 
Paramount Picures. 


ROC HUDSON? When Roy Fitz- 
gerald, starring in Paramount’s 
eerie chiller ‘Seconds,’ opening 
Pi eh 2 atitne....... Lheatre, first 
assumed his Hollywood identity, he 
called himself Roc Hudson. 

“T added the ‘k’,”’ Rock Hudson 
recalled, “because someone told me 
that the last thing Hollywood need- 
ed was another bird of prey, legen- 
dary or not.” 

“Seconds” was directed by John 
Frankenheimer with a cast headed 
by Rock Hudson, Salome Jens, 
Wesley Addy, Jeff Corey, John 
Randolph, Will Geer, Richard An- 
derson, Frances Reid, Elisabeth 
Fraser, Murray Hamilton, Khigh 
Dhiegh and Karl Swenson. It was 
produced by Edward Lewis. 
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MAMMOTH BOOK CAMPAIGN FOR “SECONDS” 


THE BOLDEST AND MOST TERRIFYINGLY BIZARRE 
THRILLER OF THE YEAR IN GIANT PROMOTION! 


“Seconds” is the provocative suspense novel by David Ely that everyone is 
talking about. It’s the story of a man who lives the age-old dream—if only | 
could live my life over again—and the dream is enough to begin it. Now, The New 
American Library has issued a special movie paper edition through its Signet 
Book affiliate. In cooperation with Paramount’s merchandising campaign, 
New American Library has designed and created many items to assure a suc- 
cessful national as well as local promotion of the book. Their merchandising 
campaign mirrors the ad and promotion campaign being used to promote the 
film. This close identification between merchandising efforts will afford impor- 


tant extra ‘sell’ for the motion picture. 


Here’s what you can do: 


@ Contact New American Library fieldman or Sig- 
net representatives in your territory to arrange for 
mutually-beneficial promotions. 

@ Rubber-stamp your message on pages torn from 
copies of the movie edition for widespread street 
and advance playdate distribution. 

@ Call on book stores and other participating mer- 
chants for prominent displays of the book to be 
combined with scene stills from the film along with 
suitable theatre and playdate credits. 

@ Make up a book mark using a one-column press- 
book ad and “Read The Startling Book, See The 
Shocking Movie’ copy. On the reverse side imprint 


theatre and playdate notations along with movie 
review quotes. Booksellers distribute these over the 
counter and through their mailings. 

e Offer free copies of the paperback book as 
prizes for any contests you might arrange and dis- 
tribute copies to editors and disc jockeys. 

e Give away free copies of the movie edition to the 
first 100 people in line on opening day. 

@ Set up a book-stall in your lobby for display or 
sale of the book with cooperation of local retail out- 
lets that are participating in this promotion. Publi- 
cize the book on your screen, giving full credit to 
cooperating stores. 
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SECONDS 


Lively counter displays, colorful 
streamers, bold rack cards, and 
effective teasers are being distrib- 


uted by New American to thou- 
sands of department stores and 
book outlets throughout the coun- 


try. 


BANNER 
DISPLAYS 


Streamer: 15’ long, 
$21.50 each. Valance 


tue JOHN FRANKENHEIMER run 


Paramount F.¥ 
PICTURE = Qam 7g 


(above): $2.15 per COMING ROCK 
running foot; mini- 

mum length 10 feet. ROCK #§ Order from HUDSON 
6’ x 3’ red, white and =| HUDSON your local 

blue fan drapes with NATI 0 NAL te JOHN FRANKENHEIMER tum 
gold fringe: $5.75 nc JOHN FRANKENHEIMER un | 

apiece. Flag Wall Ban- cana SECONDS 
ner (above) 9’ x 12’. § C R E E N 

Single Faced $80.00. ee 
Double Faced $145.00. SERVICE ‘Proagon A 


Badge (above): 50¢ 
each. Manufactured by 
National Flag and Dis- 
play Co., 43 West 21st 
St., New York, N.Y. 
10010. 


ROCK 


THE JOHN FRANKENHEIMER FILM 


MATERIALS CHECK LIST 


REGULAR THEATRE TRAILER 


(Order from your local branch of National Screen Service) 


FREE: TV TRAILER AND TELOP CARD 

Available is a FULL SET of TV SPOTS specially created to reflect 
all the dramatic action and tense excitement of the film. Also 
available is a TV TELOP CARD. 

(Order from Paramount Pictures Field Adv. & Pub. Dept.—See 
coupon on back page.) 


FREE: RADIO SPOT ANNOUNCEMENTS 

Available is a FULL SET of RADIO SPOTS dynamically created 
for maximum boxoffice sell. 

(Order from Paramount Pictures Field Adv. & Pub. Dept.—See 
coupon on back page.) 


FREE: TEASER TRAILER 

A unique teaser trailer has been especially prepared to introduce 
your audiences to a totally new Rock Hudson in the hair-raising 
shocker ‘‘Seconds.”’ The trailer reflects all of the bizarre terror 
and hard-hitting excitement of the John Frankenheimer film. 
Show this trailer well in advance of playdate, cross-plugging 
wherever possible. 


(Order from your local branch of National Screen Service) 


LIVE RADIO COPY 


60 seconds 


Who are Seconds? The person next to you 
in your car... The neighbor across the 
way ... The insurance man... The mail- 
man .. . The druggist . . . the teacher? 
Are you certain they are the people you 
know? Or... are they “Seconds?” The an- 
swer is almost too terrifying for words. 
Paramount Pictures presents Rock Hudson in 
an astonishing change of pace in “Seconds.” 
Bold ... Bizarre . . . Terrifying . . . The 
story of a man who buys for himself a 
totally new life .. . A man who desires the 
age-old dream—if only | could live my life 
all over again—and the wish is enough to 
begin it! See “Seconds” starring Rock Hud- 
son as you’ve never seen him before and 
co-starring exciting Salome Jens. A John 
Frankenheimer film produced by Edward 
Lewis opening . . . at the . . . Theatre. 
“Seconds” You don’t have to look for them 
—they look for you! 


30 seconds 


Who are Seconds? The person next to you 
in your car . . . The neighbor across the 
way ... The insurance man? Are you cer- 
tain they are the people you know? Or... 
are they “Seconds?” Paramount Pictures 
presents Rock Hudson in an astonishing 
change of pace in “Seconds.” Bold .. . 
Bizarre . . . Terrifying . . . “Seconds!” See 
“Seconds” starring a totally new Rock Hud- 
son and co-starring exciting Salome Jens. A 
John Frankenheimer film opening . . . at 
the ... Theatre. “Seconds” .. . You don’t 
have to look for them—they look for you! 


20 seconds 


Who are Seconds? The person next to you 
in your car . . . The neighbor across the 
way ... The insurance man? Are you cer- 
tain they are the people you know? Or... 
are they “Seconds?” Paramount Pictures pre- 
sents Rock Hudson in an astonishing change 
of pace in “Seconds” Bold . . . Bizarre. 
Opening at the . . . Theatre. “Seconds” 

. You don’t have to look for them— 
they look for you! 


10 seconds 


Who are Seconds? The answer is almost too 
terrifying for words! Paramount Pictures 
presents Rock Hudson in an astonishing 
change of pace in “Seconds.” Bold .. . 
Bizarre. Opening . . . at the . . . Theatre. 


DELUXE HiRiSE STANDEE 


Something outstandingly new and 
dramatic in display advertising... 


the perigee 
pink) 


Standee 


A. It's attention-arresting. Off-the-floor, at eye-level, this novel hi-rise 
display is A-1 advertising! 


B. Budget-priced. Invest a mere $9.95, and attract dozens of additional 
customers. (Plus $1.50 for the hi-rise extension pole which you can 
use week-after-week for any other standees you order from us.) 
B-yootifull 


C. Convertible. Made for two-way use, this floor-to-wall display is sim- 
ply adaptable. If floor space is limited or legally restricted, hang it on 
the wall. See. See. Si. Si. 


deluxe Hi-Rise Standee...................... $9.95 
Re-usable Extension Pole.................... $1.50 


Order from your nearest 


NATIONAL SCREEN EXCHANGE 


1. Sportswear 
Still 4 10416/5A 


5. Sony TV 
Still 410416/113 Still 10416/18 


PROMOTION AND MERCHANDISING MATERIAL 


SONY TV 


The Sony portable Television which is seen throughout ‘‘Seconds,"’ 
provides a natural chance for a profitable tie-in. Contact local 
Sony dealers and outlets and make them aware of the large 
exposure that Sony receives in ‘‘Seconds.’’ Have these places 
display various stills from ‘‘Seconds,’’ such as stills #£ 10416/113, 
114, with the caption ‘‘as seen in Paramount's ‘Seconds,’ printed 
below; also with your theatre and playdate prominently fea- 
tured. In turn, you could have a Sony display in your lobby. 
Even wider publicity for Sony could be obtained through various 
contests. The set would make an ideal contest prize for any 
type of situation that a local radio or television, personality 
could organize. 


TWA 


Contact your local TWA office. Inform them that there are 
scenes in ‘‘Seconds’’ which show Rock Hudson at the TWA sec- 
tion at an airport and the value that TWA receives from the 
free exposure. You could also suggest a tie-in with a catchy 
phrase like TWA is first with ‘‘Seconds!’’ Contests always insure 
added interest in a film, especially where the prizes are trips 
to an exotic vacationland. Urge TWA to cooperate on a ‘contest 
where the winners would get a round trip to a desired place. 
One ideal contest would be an essay contest on how such a 
vacation can make one feel like a reborn person. It could be 
entitled ‘‘How TWA could help me to become a_ successful 
Second.”’ 


TRUE-STORIES ON “SECONDS” 


An event as happily surprising as winning a large sum of 
money, or as gratifying as a total recovery from an accident 
frequently give people a second chance in life. It gives them 
a chance to realize the things that really count, and a chance 
to fulfill some of the plans they have always meant to do. In 
any event, these personal histories make interesting stories and 
good copy. Through all media, make an appeal for these personal 
events so that they can be converted into newspaper stories 
which tie-in with your playdate. As a tie-in with your opening 
day, you could have a local radio or TV personality emcee a 
presentation whereby the persons having the more amusing or 
gripping stories could appear at the theatre and tell their stories. 
A trip or a television set would make a good prize for their 
efforts. 


FIND THE “SECOND” CONTEST 


Approach a leading disc jockey with this fun-contest which is 
sure to appeal to him and is guaranteed to get a lot of pub- 
licity. The DJ announces that at certain times he will appear 
around town as a ‘‘Seconds.’’ This means he will be in disguise 
as someone in another profession, the type of which he will 
have announced on his radio program. He should appear in public 
places. The listening public will be asked to spot him and those 
who approach and identify him will be awarded complimentary 
tickets to see ‘‘Seconds.’’ A natural place to appear during the 
Fall are football games where the attendance is tremendous. 
The DJ should make sure it is announced that he is somewhere 
in the stadium in order to get big attention for your playdate. 


FAMOUS “SECONDS” 


Many famous people have had accidents or sickness and were 
close to death but they recovered to lead very successful lives. 
Run an identification on the following and other famous per- 
sonalities who are “‘SECONDS.'’ Run their picture in the news- 
paper with some biographical clues or use one second of their 
voice on the radio and call the contest ‘‘A Second of a 
Second.” 


Jane Froman, Doris Day, June Allyson, Jack Hawkins, John Wayne, 
Elizabeth Taylor, Dorothy Malone, Sammy Davis, Jr., etc. 


COMMUTER STUNTS 


Since Rock Hudson is a commuter in ‘‘Seconds,’’ get commuter 
attention on highways, buses, subways and trains with teaser 
signs like ‘“‘MR. COMMUTER . . . ARE YOU A SECOND?’ or MR. 
COMMUTER . . . BEFORE YOU DO ANYTHING ELSE, SEE ‘‘SEC- 
ONDS’’ FIRST!’’ Another idea would be to print some cheap card- 
board buttons with the above phrases. 


ROCK HUDSON MOVIE CONTEST 


Interest your amusement editor or a TV personality in running 
a contest where the public has to identify a Rock Hudson film 
from a still. The stills could be flashed or run all at once 
but a better idea is to run a still a day for a few weeks in 
advance of your opening in order to build up interest. Some Rock 
Hudson films: ‘‘Bend in the River,"’ ‘‘Giant,”’ “Has Anybody 
Seen My Gal," ‘‘Pillow Talk,"’ “‘A Farewell to Arms,” ‘‘Mag- 
nificent Obsession,’ ‘‘Written On The Wind,"’ etc. 


HORROR MOVIE PERSONALITY 


lf one of your local television stations have a horror personality 
who hosts scary films, contact him and get him to talk about 
the film on his show. You could also get him to host your 
local premieres. In return give him copy on a lobby A-board. 
The personality can also run contests on his show with com- 
plimentary tickets for ‘‘Seconds’’ as a prize. 


EXPLOIT THE SUSPENSE 


Take full advantage of the suspenseful plot and shattering climax 
of ‘‘Seconds,’’ by advertising that Due to the shocking climax 
of ‘‘Seconds,"’ No One Will Be Seated During The Performance. 
Another blurb is, ‘‘For Your Own Enjoyment, No One Will Be 
Seated During The Last 15 Minutes.’’ Make a special appeal that 
patrons do not reveal the ending of ‘‘Seconds.”’ 


ROCK HUDSON CONTEST 


Have a local DJ run a contest whereby listeners could write in 
and tell why they think Rock Hudson has stayed at the top of 
popularity lists for the past ten years. Complimentary tickets 
could be given for the best ten entries, and the winners could 
also appear on the radio program. 


TIE-IN STILLS 


2. Airlines 
Still  10416/97 


6. Menswear 


3. Ladieswear 
Still +10416/15 


7. Luggage 
Still 10416/49 


4. Tape Recorder 
Still £10416 /46 


8. Beauty Salons 
Still 7 10416/14 


THE STORY 


From the eerie moment that prominent banker 
Arthur Hamilton, portrayed by Rock Hudson, senses 
he is being watched and followed in New York's 
crowded Grand Central Station, he is marked for the 
strangest and most horrifying experience in suspense 
and terror ever chronicled in the annals of man or 
medical science. 


In a scientifically planned transition, Hamilton will 
soon emerge from a human laboratory as a ‘Sec- 
ond.” He will enter into a weird new life with com- 
pletely changed physique and documented voca- 
tional career already established as Tony Wilson, a 
painter of some international recognition. 


Behind this grotesque experiment in a second chance 
at life is a familiar story of a man desperately 
trapped in %& life without meaning; a life of com- 
muter trains and stale predictability; of grinding 
monotony; mere existence with counterfeit values. 
He is suddenly given a chance to break out; to ar- 
range for his own death and assume a new iden- 
tity. The terrifying feature of this transition is that, 
to effect this change, he is induced to accept the 
means, methods and re-birth program of an organi- 
zation which charges exorbitant sums for its unique 
services and demands a horrible price in human 
lives, 

Once beyond the barrier of time and logic, it is 
impossible to return to the old life. Unable to pick 
up the new, he finds himself totally adrift and con- 
stantly stalked by a relentless and unknown terror 
which culminates in a startling and shocking climax 
not soon forgotten. 


THE CAST 


Antiochus Wilson 0.0... ROCK HUDSON 
OF ivita NCAT CUS. aascisbo.k scctecttancaeetnscasscastancccstcstcscsene SALOME JENS 
Arthur Hamilton ......00......0....0.cceceees JOHN RANDOLPH 
ay TCT Tibet tery pe ener a er Sen Pe rae ERD Or WILL GEER 


IAW 9 RR UDIS soon ctocsss ees seepsenstsansnssscccvanasvaseerrerscogpsaeranssosst JEFF COREY 
UBT capers a Bee ote eeereee retires RICHARD ANDERSON 


Charlie ...... MURRAY HAMILTON 
Dr MONTAS oe re sonra e bonis KARL SWENSON 
DOVGIO (osc .. KHIGH DHIEGH 
Emily (Hamilton sc incescsactenesacnen cena: FRANCES REID 
NON Hc ccacooin . WESLEY ADDY 


‘JOHN LAWRENCE 


TOXGN! (5. chcsc 

Ph ervipe Bre iascsscosccisssessscssssecessesesopnees ELISABETH FRASER 
Sle RU SIRINICIID oso ose ocrssss sorta eaerohcteonctastecssteese DODY HEATH 
Mayberry ROBERT BRUBAKER 
Mrs. Filter .. DOROTHY MORRIS 
Secretary BARBARA WERLE 
Man In Station 0... FRANK CAMPANELLA 
Tailor Shop Presser o........cccccccccccccssssecsssessssseceeee EDGAR STEHLI 
Meat Man .................. . AARON MAGIDOW 
CET Saar hee war do corey oc maar Uae eee DE DE YOUNG 
Girl Im Boudoir ou css FRANCOISE RUGGIERI 
Dayroom Attendant THOM CONROY 
BR rey, SBR OSIREMA A esc ses ces ccceceganssctecsecnssecrvtazesenece NED YOUNG 
PUM) RUNG ctecccrccccrsncstccer ce ccccetessccassascacersczorrescecsonnte KIRK DUNCAN 


Dr. In Operating Room 
WILLIAM RICHARD WINTERSOLE 


CREDITS 


BEF CUUC OCU EDY, aageastieescaatesccccctorncccesctzecesrteozeocuceeece EDWARD LEWIS 
Directed by ................ JOHN FRANKENHEIMER 
Screenplay by ................... . LEWIS JOHN CARLINO 


Based on the Novell by... DAVID ELY 
Director of Photography JAMES WONG HOWE, A.S.C. 
PMU Sho cooececcsres servers ett cs tatectgreesssssecrrestansue JERRY GOLDSMITH 


FERRIS WEBSTER and 
DAVID WEBSTER 


Birt’ Directors n:.ciccctcaciscnscancsietecsatvatiecees TED HAWORTH 
SET DDG CONETIGINS iocsccscsessssccccpestiesscsschesetasscscsssteeesies JOHN AUSTIN 
Sound Recording by .........-.css-:« JOE EDMONDSON and 
JOHN H. WILKINSON 

LU LCL erie reer merece See OPE nr mee SAUL BASS 
Production Manager . .. LLOYD ANDERSON 
Assistant Directors 0... FRANCISCO DAY and 
MICHAEL GLICK 

Script SUPCrVisOr o.n.......ccccsssscsssssessssssssssssssnssssese JOHN FRANCO 
Sound Effects Editor 0.0... HOWARD BEALS 


FREE TEASER TRAILER 


An unusual teaser trailer which cap- 
tures the bizarre and chilling atmos- 
phere of “Seconds’’ has been pre- 
pared to introduce your audiences 
to “Seconds.” Show this trailer well 
in advance of playdate, cross-plug- 
ging wherever possible. 
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